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“TODAY’S PLANNINGWILLHELP TO ASSUREA 

STRONG CANADIAN STEEL INDUSTRY TOMORROW” 

At Dofasco, our policy 
of planned growth and 
development will help us 
keep pace with increased 
demand for quality 
Canadian steel products. 
Growth planning 
affects every phase of 

Expanding production 

Careful planning has 
enabled Dofasco to bring 
the right equipment 
on-stream at the right 
time, thus keeping 
problems of under- or 


ow^mAflOOfiOOin^ 
production facility growth. 

plant have been built 

A new fourth galvanizing 
line and hot rolling mill, 

for environmental control 
since 1970 have been 
about $110,000,000. 

Even though production 
has soared, Dofasco 
has achieved an 80% 
reduction in air and water 

Developing skilled 
people 

our rapid growth. More 
than 600 people are 
currently involved in 
trades training programs 

Growth planning has 

making Dofasco one 
of the most efficient 
and productive steel 
companies in the world. 
Our continuing policy of 
planned growth will help 

Dominion Foundries 
and Steel, Limited, _ 

Ontario L8N3J5. 

Controlling pollution 

Each new production 
facility is fitted with the 
most up-to-date pollution 
control equipment 
available. Capital costs 

Dofasco enjoys one of 
the most productive work 
forces in North America. 
Since 1950, our trades 
training programs have 
been developing skilled 
people to complement 


DOFASCO 




































If a thing’s worth doing... 
































Whatever you need to be near, 
there’s a Holiday Inn nearby. 


Ha 


than likely we’ve got one just 
where you need one. And it’s, 
probably, within minutes of 
your clients. All our hotels 
feature the same famous 


standards, to make you feel 
comfortable and pleasantly 

As a business traveller, 

















“OurWser’s DeLuxe. 

We age it 10 full yearsJhat’s 
longer than Canada’s two best known 
Huskies. But we think quality is 
something you just can’t rush’.’ 



















NOW YOU DON’T HAVE 
TO GET WETTO GET CLOSE. 




PHIUSHAVE INTRODUCES 
THE UFT AND CUT SYSTEM. 


: it were true that only a blade can provide a 
ruly close shave, then we at Philishave would 
lave rested our case years ago. 

_Philips technology told us we could make our 

shaver shave as close or closer than a blade. And persis¬ 
tence is so often, the mother of invention. 

May we introduce thel980 Philishave and a remark¬ 
able new shaving principle: lift and cut. 

Now every one of our Philishave’s 45 rotary-action 
blades has a unique lifter. The lifter does precisely what its 
name suggests: it gently lifts the hair, allowing the cutter 
behind to shave it closer. 

The result is a genuine new closeness you can 
actually feel with your fingertips. 




The new Philishave is available in three models: 
Rechargeable, Exclusive and De Luxe. 

You’ll notice by their sleek new design and silver/ 
bfackfinish (allblackin the case of the De Luxe), that we've 
spared no detail in making it the perfect shaver in every 
way We invite you to try the new Philishave and the lift 
and cut system for yourself You'll find the shaver thats 
always been a cut above the rest, now shaves a cut 
below the rest. 

PHILIPS 
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THE SCHE NLEY AWARDS 


































































Bolshoi. Because purity 
is everything in a vodka. 

Your first taste of Bolshoi Vodka 


The constitution push is on 
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OOKINGWITHCLAS 


Get a group of friends together 

and hold a cooking class at home 


















































THe Home 
Energy test. 



Don’t Buy A 
Home Without It. 


THE FlBERGLAS CANADA In five yean; tha 


could be around $450. Th< 

you'll pay for it With insuf 
insulation, weather-strippir 
and window glazing, the h 


specific areas of the house and 

And house for house you'll 
practical comparisons. 

IF YOU PONT THINK AN a 
FFICIENT 

HOME IS NECESSARY, YOU l( 


elating fuel costs, 

MAKE SURE YOUR 


IS A WARM HOME 

The Home Energy Test wil 

erergy ddlarwiH besperrt 





And it will save you money. 

KNOWTHESCORENOW 


The Home Energy Test is our 
the biggest decisions of your 















































INVESTMENT 

1 _ LIVING ± 
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The inside story 
on a good night’s deep. 


A Sleep on a Simmons Beautyrest, 

M wake up a nicer person. 
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Pain remover remains problem solvent 
































THE LARGEST SELLING RUM 
BRAND IN PUERTO RICO. 

NOW ENJOYED IN CANADA. 




























































































Continuous forms 
shouldn't mean 

CONTINUOUS 

HASSLES 



REDI-SET 

BUSINESS FORMS 


36 Scarsdale Road, Don Mills, Ontario M3B 2R7 (416) 445-3110 


Experience and service for over 
a quarter of a century. 






















































Ilf? 





















































Drambuie over ice. 
Taste worth acquiring. 











YOU ONIY GET OUT 
OF IT WHAT YOU PUT 
INTO IT. 











Column 

One way is to give them 
too much of what they want 


















The 

many 

facets 

of 

NOVA. 


We’re a big part of Canada’s 
energy future. 

NOVA, AN ALBERTA 
CORPORATION... for all of 
Canada. A company active in all 
areas of energy. The cube repre¬ 
sents NOVA ... its divisions, 
affiliates and subsidiaries, and 
our unique way of putting it all 
together. A bright, bold force 
for the Canadian future. An 
aggressive, flexible, creative 


company working in manufac¬ 
turing, petrochemicals, petro¬ 
leum, gas transmission, pipeline 
development and research. A 
company about to embark on 
one of the biggest challenges 
of all time: the Alaska Highway 
natural gas pipeline. 

Canadians from coast to coast 
have a share in our company. 
Our new name is NOVA... for 
the 1980’s and beyond. 


NOVA 

AN ALBERTA 

CORPORATION 


.. .for all of Canada. 



Post Office Box 2535, Calgary, Alberta, Canada. T2P 2N6 














